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Kick off your Economics course
with confidence with this complete unit.
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20+ varied activities and simulations

57-slide lecture kit with slide-by-slide
speaker notes, and student guided notes

Unit overview and pacing guide

Step-by-step daily lesson plans with bell |
ringers, lesson takeaways, and answer keys §i

Unit-long standards “l can” checklist,
essential questions, and note-taking sheets

Review activities, review game card deck &
35-question test bank

PRINT & DIGITAL OPTIONS INCLUDED
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FOUNDATIONS OF ECOI\LQ ICS

Basic Economics: Scarcity, Choice, Microeconomics,
Macroeconomics, Need, Want, Utility, Paradox Of Value, SNEENA

o e ~ . fncﬁncrty & Cwvovce
Decision-Making Matrix [ S28°=c senuices

Goods & Services: Good, Service, Durable Good,
Nondurable Good, Public Good, Consumer Good, Budget
Good, Luxury Good, Single-Use Good, Consumable Good,
Digital Good, Subscription Service

Choices: Trade-Offs, Opportunity Cost, Direct Cost, Indirect
Cost, Intangible Cost, Direct Benefit, Indirect Benefit,
Intangible Benefit, Competitive Benefit, Cost-Benefit
Analysis, Paradox of Choice, Incentives, Nudges

Four Factors of Production: Land, Skilled Labor, Unskilled
Labor, Capital, Entrepreneurship

3 Basic Economic Questions of Production: What To
Produce?, How To Produce It?, For Whom To Produce?
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OVER20 ACTIVITIE bwding

Going on Vacation Simulation to kick-off the unit with
introducing scarcity & choice in packing a carry-on suitcase
Paradox of Choice Simulation - just add lollipops!

Needs, Wants, & Paradox of Value to see how our choices are
based on a continuum of competing things

Decision-Making Matrix to make better choices

Production Frontier Simulation — experience opportunity cost
& the PPC by building paper airplanes!

Cost-Benefit Analysis to see how there’s way more than
monetary costs of our decisions

Startup Decision-Making Simulations to weigh costs and
benefits and learn to ask great decision-making questions

4 Factors & 3 Questions of Production to identify these
essential ingredients of any business

Unique Value Proposition to savvily combine the factors and
questions like entrepreneurs do

Scarcity in Real Life Stations to examine causes, concerns,
and solutions to real-life examples of scarcity
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TEACHER & STUD

v’ Step-by-step lesson plans with standards, bell ringers,
takeaways, and answer keys

v" Unit-long notes of essential questions, concepts, and
“I can...” checklist

v' Visually organized materials to guide students
through learning with step-by-step instructions

v Mix of activities throughout — whole-class & small-
group, projects & kinesthetic activities

v" Definitions & imagery on student materials to
reinforce and support language learning

v' Editable digital version to further adjust reading level,
translate languages, or do text-to-speech

v Review games to strengthen and apply learning
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FULL UNIT EXGLUSIVE, . .

ENT'AL SK“.'.s
CAN YOU DO THESE SKILLS?

| Explai h arcity and choi e basic economic problems faced by
plain why S¢
D every society

Foundations o f Economics

D . ESSENTIAI. QUESTIONS

| [ SCARCITY &

DO YOU KNOW THE ANSWER?

l\

v Concept note-taking sheet to develop a unit-
long nuanced deep understanding of core
concepts

v’ Essential Questions sheet to preview, guide,
and review learning

v’ Essential Skills sheet to have students track
their ability to complete various standards

v’ Pacing guide to map out your calendar in
minutes

v' Bell ringer slides to kick off each activity with a
thought- and discussion-provoking question
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I E ‘ I U E 2E B FOUNDATIONS PARADOX OF CHOICE
.
. : OF ECONOMICS Having too many options to choose
¥ from actually leads to increased stress
W& Scarcity, Choice, Opportunity Cost and decreased satisfaction in the
i Needs & Wants / Goods & Services e

) ) 2 4 Factors of Production m 3
57-slide deck covering |

functioning; cannot  make life more
b

v Field of economics ' > GOODS [SERVICES

A tangible, physical Work or labor
product that's useful  ‘performed by

. . R\, g ! : y
v Micro- vs. Macroeconomics Rl T el oty someone that's
5 < R

satisfy a need or
want.

v’ Scarcity & choice, needs & wants W\
'—"I‘h‘é:q‘uip‘n:::ntgnd

v Goods & services, incentives § suppliesused {0}

. L\ | MICRO [MAGRO
v Opportunity cost & trade-offs J————

- e [4TASIOR: I
v' 4 Factors of production |

Land Labor Capital

v' 3 Economics questions . T f 3 QUESTIONS

RODUCTION |

What to produce?

» _ o ' .‘_ » ;‘"\
b4 9 d S : § :
If you'’re new to Econ, this is a =i~ PREEIN - ERieg

l { entrepreneurship savviness? b Who to produce for? pm=—s
MUST-HAVE! 2
2\ i e, W
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Graphic organizer /guided
notes for students

Handout of |-
speaker | |- =
notes for

you!

LECTUREKIT .

v Uncluttered, modern slide deck in Google
Slides (one-click download to PowerPoint)

v Examples of every concept
v Extensive slide-by-slide teacher script
v Animations to focus students’ attention

v Stop-and-think questions with every
concept

v’ 3-page graphic organizer guided notes in
PDF & Google format

| v Test bank of 35 questions to use for exit

tickets, bell ringers, or end-of-lecture test
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ACTIVITIES, /.. /o /. =

Kick off your intro unit & course
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ACTIVITIES /.. /e

Activities to start acting

like an entrepreneur!
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UN'Q?E VALUE PROPOSITION
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Name
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A unique value proposition (UVP) is a concise s:at(rz;nde:]r;
that explains why a customer 'shoulq chlgohse {:u
or service over a competitors. It high I?fe‘rsdiﬂe
of s kind,unlke anYS o benefits and features that make you\r of e
i mportance, 09 address their needs in a way no one else ca 1 s
Yaxbinos :?:“‘:"‘;‘:z(’ what makes your goods and services stan :
usefuln®
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What your
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d or want
You need to be familiar with what other similar nee

businesses are doing, not to copy them but to
define your UVP better.

of action for an
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i O F 10 succeed
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What you do
really well
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Your business’s mission statement captures its overall
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w - i o real
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Think of your UVP as the sentence you'd hgve in your b?smf\s:\s,:feve,
line on social media. What can you say to interest people \\N o
P:"ard of you to hit follow visit your website, and, ultimately, buy '

e 2

) EXAMPLES J

Web design agency: "We help small business grow
their audience with attractive, affordable websites.
Sustainable fashion brand: "Timeless designs

i d fair-trade
from recycled materials an ade
T 2 craftsmanship.

Use this basic formula 1o get started,
then wordsmith from there: y
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effectively while
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Concept definitions
& quick explainers
throughout

Use included
Google file to
assign digitally
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Fun inventor
simulation

ACTIVITIES, /.../0 /.
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Foundations of Economics
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ACTIVITIES, /.. /0 /. sorepose

Ana]yze for causes, eadings to analyze
solutions, & concerns & discuss

Foundations of Economics Name — A n a I
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REVIEW

4 activities to use a
variety of ways

Foundations of Economics

TRUE, FALSE, EXPLAIN
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ACTIVITY /- ons

Review essential
content quickly &
effectively while
having fun!
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physical la

Card deck comes with

eight game ideas
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The limitedness of something; the
basic economic problem of having
more wants than available resources

FOUNDATIONS OF ECONOMICS
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Some!h_ing we require for survival
or basic functioning; cannot be
ignored without negative

consequences




FREQUENTLY ASK

Will this work for middle school?

These activities are designed for and written for a high school on-level Economics course. If your students are advanced or
you are willing to make edits, it may work. Several types of supports are embedded throughout each activity to help mixed
abilities.

Look closely at the previews or purchase one of the resources to sample. If you end up getting a larger bundle that it's included
in, you can request a refund from TPT for that resource.

Is this editable?
Yes! Each activity comes with a digital Google file version with editable textboxes for the exclusive purpose of you to customize
it to meet your students' needs.

Will this work for my <insert unique setting here> classroom?
The preview and product description are extremely detailed—be sure to take a close look. Also, know that all student
materials come with an editable, digital version. If you still have questions, feel free to leave a Q&A!

What standards does this address?
While exact standards language varies by state, here are common standards that are covered in this resource:

Explain why scarcity and choice are basic economic problems faced by every society

Explain the concepts of opportunity costs, trade-offs, and cost-benefit analysis

Interpret a production-possibilities curve

Describe how societies answer the basic economic questions and the economic factors of production
Differentiate between needs and wants and goods and services; explain the role they play in economic decisions
Describe how incentives and emotions affect decision making
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