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SUPPLY, DEMAND
& EQUILIBRIUM

4-5 week unir

Teach these essential Economics topics
with confidence with this complete unit.

30+ activities, simulations, & projects

99-slide lecture kit with slide-by-slide
speaker notes and student guided notes

Unit overview and pacing guide

Step-by-step daily lesson plans with bell
ringers, lesson takeaways, and answer keys |

Unit-long standards, “l can” checklist, .
essential questions, and note-taking sheets

Review activities, review game card deck
& 50-question test bank

i{lll PRINT &DIGITAL OPTIONS INCLUDED
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COMPLETE LI TOF72 ped

Law of Demand: Demand Curve, Diminishing Marginal
Utility, Change in Demand & Quantity Demanded,
Change in Demand, Consumer Taste & Expectations,
Pool of Customers, Substitute & Complement Goods,

Inferior & Luxury Goods, Veblin & Giffen Goods,
Demand Elasticity

Law of Supply: Supply Curve, Diminishing Marginal
Return, Change in Supply & Quantity Supplied, Sale
Expectations, Competition, Innovation & Efficiencies, J
Availability & Prices Of Input, Slow- & Fast-rising Prices, L
Short- & Long-run Production, Taxes & Regulations,

Supply Elasticity

Pricing & Equilibrium: Shortage, Surplus, Equilibrium,
Sale Strategies like Charm Pricing, Price Anchoring,
Dynamic Pricing, and Social Proof
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OVER 30 ACTIVITIE

Demand & Law of Demand analyze and graph perso
examples, and simulate concepts using lollipops
Diminishing Marginal Utility experience this concept first-
hand using tasty treats & apply to own life

Supply & Law of Supply analyze and graph personal
examples, and simulate concepts using origami

Diminishing Marginal Return experience this concept
first-hand making paper chains & apply to own life

Real-World Supply & Demand explore real-world current
events and entrepreneur success stories

Pricing Strategies explore the underbelly of retail
liquidation and “what a deal” sales tactics

Supply & Demand Scrapbook build a scavenger-style
photobook of concepts in action

Review Games refresh and apply everything learned with
these fun activities and sorting card games
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TEACHER & STUD

v’ Step-by-step lesson plans with standards, objectives,
planning notes, and suggested answer keys

v" Unit-long student resources of essential questions,
concepts, and standards “l can...” checklist

v Visually organized materials to guide students
through learning with step-by-step instructions

v Mix of activities throughout — whole-class & small-
group, projects & kinesthetic activities

v" Definitions of concepts & imagery on student
materials to reinforce and support language learning |

v' Lesson takeaways to provide a real-world “why” on
each lesson plan and each student activity

v' Editable digital version to further adjust reading JL
level, translate languages, or do text-to-speech : “‘Q\\lE \ \\
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Supply, Demand, & Equilibrium per ___ Date %

ESSENTIALSKILLS _
v’ Concept note-taking sheet to develop a unit-

rsonal examples

D Describe the law of demand using real-life and pe

long nuanced deep understanding of core

0 -{ESSENTIAL QUESTIONS - ~ concepts
DOYOU KNOwW THE ANSWER?

e S| ¥ Essential Questions sheet to preview, guide,
and review learning

=F="|l v Essential Skills sheet to have students track
= their ability to complete various standards

Supply‘ Dem

DEFINI

E e minutes
v' Bell ringer slides to kick off each activity with a

v’ Pacing guide to map out your calendar in

Tj thought- and discussion-provoking question



DEMAND CURVE |
Graph showmg the quanmy
SUPPLY, DEMAND, demz leun
& EQUILIBRIUM
A PE T Satisfaction, thus demand,

Eaws of Supply & Demand | decreases with each additional unit

LECT U RE KIT S LAW OF SUPPLY i

99-slide deck covering B w ,

v’ Laws of Demand & Supply, curve lines == T g

Return — quantity created by a producer

Additional unit(s) of a product that one

v’ Factors that cause changes in quantity ' ‘< e
demanded and supplied ' =

Eventually, marginal return diminishes

If few people want

v' Factors that cause changes in demand & |Etsen
supply B = & - o
v' Diminishing marginal utility & return e NN T

L only $1, many
consumers would

/ i . ENEEEEEE rather spen(;i f$2_on
Equilibrium, shortages, & surpluses , ) S SONCHCPEH, send
! - ,r [ 51 1 I Price is no longer
Whatssomcthmgyouvcchoscn not 7 RN I | i
v Pricin & rationin el e
9 9 T, ST 9 B BTt e O
| S B LT T T T 17T canceling headphones
for $500, and buyers

would want to pay
only $50.

If you’re new to Econ, this is a Sl L R T S

ium is. It's

I What's something you've ' = more around $230.
supplied more or less of because ) &
of the price? L\ = -

PVl
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nts /U
=anll | / v Uncluttered, modern slid in Google

Slides (one-click download to PowerPoint)

Graphic organizer guided L E< TU RE
notes for stude

v Examples of every concept

v Extensive slide-by-slide teacher script

v Animations to focus students’ attention

v Stop-and-think questions with every
concept

v’ 6-page graphic organizer guided notes in
PDF & Google format

Handout of 5 ==
speaker

hotes/for | - | v Test bank of 50 questions to use for exit

you! tickets, bell ringers, or end-of-lecture test
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ACTIVITIES 7, /. A/

Solidly cover these
core concepts step
by step

u
to help yo!
uestions
en answer the g
like each flavor, then &
h you i
oW muc

decide b

ch round,

would buy-
ipops you

Price Each: o
gpea Which ones do you even want:

? Does this
can you actually buy o
How many

2
satisfy you

Supply, Demand, & Equilibrium Name

OF DEMAND

Determine if ¥ou demand these Popular items, ang Practice illustrae ng
Gemand for the fourth, Then, gather and illustrate 3 demand curve of your own 2
T S|
Think of demand like 3 three-legged stool. You need all three legs for it b
10 count. Firse, You need to have 3 desire for the thing—you got to want 7
it! Second, you need to be able to pay for t—maney has to be in your -3 |
Possession. Third, You have to be willing to trade some amount of J L

money for it

Which ones 9

How many O Desire for it O Desire for it
?
satisfy you Q Able to pay its price Q Ab
Qwi ling to trade that amount of
money for it

| demand / don‘t demand this

because

9 Desire for it

® 10 pay its price d Able to Pay its price

Qw ing to trade that amount of
money for it 4

money for it
! demand / don'y demand this

because because

ITEM 224
A.INDIVIDUAL DEMAND Desire for it

| demand / dony demand this
ITEM:

—————— O Abletopay its price because

Q wi NG to trade that amount
of money for it

B. MARKET DEMAND SCHEDULE
PRICE # DEMANDED

C. MARKET DEMAND curve

9 Willing to trade that amey

| demand / don‘ demand

Show how these

economic concepts

touch everything!

i le file to
Use included Goog .
asssign digitally or modify for
students
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Run fun simulations :chat
make concepts click

GINAL UTILITY?

Total Utility

-10in the t

re from 1 of satisfaction that
hieve the

G MAR
WHAT'S YOUR DIMlNISHlN Only then, place a 3c0

f the level acl

s, chewing SIOWY. bite #2, and score O rst bite's score, t0

te. Savor it, enjoy the h;\:\/c:e'\ you're ready, :okli'“"‘ Add that to E"?:m:")"‘“l e

Take your first bit tisfaction it gave you U o Marginal Utifty ant, scofing each b“ebﬂe are you dor
column for the sa 4. Put that number i more bites as you W ing down? At what bite,

second bite ga;?,,y{?;,r.brte #2.Eat :s‘"t‘:vn:do your scores start going

Total Utiity scoe8 utility. At what bit

the tota

NALUTIITY  TOTALUTILTY
MARGH

YUMMY BITES
1

Supply, Demand, & Equilibrium

Refresh on the law of demang and how it lends itself

10 the pring; Ple that therg is an end to
demand no matter how cheap the cost becomes

LAW oF DEMAND

Remember, this states that as the price of an item Cecreases, the amount people

demand (both the number of people who buy one and the number of tems individyal
Pecple buy) goes up.

People often want more of something only if
those additiona| 900ds or services less
g Evomua!-y No matter what iy

Itis cheaper, because they also desire

'S, you will not want one more of 1, regardless of price

ly convenient 1o have, but too many more become clutter:

Somemmg where having dozens of them is sl useful ang enjoyable:

Something I'm not sure what my limit is; 1’4 enjoy buying one more today if | coulg

What's roughly the number of each item for “peak” usefu!ness/sans‘annon? Why that number?
Soda with a meal, in ounces:
M&Ms or Skitties

Personal vehicle:

Water after 5 workout, in ounces
Highlighters

Homes:

Headphones

For each scenar, score the ma
2 running tally of total ey




ACTIVITIES 7, /. /.

Stations & manipulatives
make learning kinesthetic

Read over the

demanded, than o

Jescriptio,

Uon of the

0 ri - Cony
Yarious scenar 053, exply, :Ep! change in Quantity

9 your choices

e Curyy - Ihe quantis
along the fing. 1 change, mglg:“"“"“"
"= income Effact: iy o T 27 WO raasang for g, ®
25 Many for the ser. | 07 76m is SO% off oo " s
" ome price, making :oé‘ﬁmove can
) . ke they h,

Movement

Duy twice
ave double

S expensive

demanded will furthey sm an.batch

- local
o de Mayo, 2
5 Cm: on its salsa Jars bu

pefor
farmer’s market

\!
a BOGO sa!
nsc)e tortilla chips, atits

gory does this f

$Ci booth.
ENARIO  ompan ydm

handma all under?

Your f; N
that y;‘:i’:;!eaw;g Platform
ily is $15/,
Would yoy sy subscr D‘:':f’::" Which chan
Price increasad to S 20/mony e ase demand for b2gs
saht?

i
\d this scenarno A major f,
You had - Wou emand g iz Jor food vie,
die SSOyﬁJ,r e Would the d Pizza flayops using 21997 h

Would you

Y€ on a hoadie
now on
buy mor,

that
sale for $30g
@ than one?

another jtop,
? Would its de

e
the graph g} 2nd the ney,

e, 3
nand sh‘ffed Wan arrow Showmg

ritem that
Would
eman, ﬂcr.be affectey by this

ase or decreasey

salsa
t not its bags @

of tortilla chips?

that Would be affe
dincrease or

Students deeply
examine topics
meaningfull
throughout!

Activities that
immediately apply
concepts to real-world
economics

-THE-
IPTION & OVER-T
PERchouNTER DRUGS

from first- m flu m d blood o
\d & flu medicine an bloo: essureg
first-aid items to €O Pr
Everything ro!
Unrclated to price, how might » :

sumers’ general thew desire and interes

oms relate to con e
itoms re! bt that affect

How might these i pr iz
foclings and expectations? How 7
consumers’ demand

RESALE MARK
TAY ETPLACES &
THRIFT sronzscss

items?
these item Things like household goods,

Ex’ECTA‘nm

these itams rel

clothing, smal) appliances, books

e et it contmers gamer CONSUMER TASTE
ow might thas affecs Unrelated to s
Consumorn” demandy - T &ifect ‘:efd:“f"‘:;f;:‘v‘; consumers changs
N theso items?

How mighe
feelings

Supply, Demand, & Equilibrium s
P !

DEMAND EI.ASTICI:I:Y

ELASTIC OR INELASTIC?

AT

cted by thig
decrease?

.'v
why oY
a7 Why o WY

ihe
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ACTIVITIES 7, /. /.

Solidly cover these : :
core conce Simulations for all the

ts ste . .
by stepp P Content is covere main concepts

then reflect on the process, beainstorming ways s ucc’n d'y & V's ua' ,
o your supply as the m: ® Io produce the world’s longest paper C | work begins. Work will be
o"TAlNE p«o,ecl—(: hr:cfs?;(inclenbs:zed workforce for mgn ‘hir::ﬂew‘(our ob is to record the
determine the N || be added ead! . s nt
c completed in rounds, if iy wo\::f:\::“ and discover when your factory hits the por

ks in your chain (yor
rice Per Tray:

O THE PAPER CHAIN FACTORY!

ork on a very important

o make, WELCOMET

ound, see how many trays you ¢

tion team to begin W
arket price increases. muc“on

hain. In th

number of lin of diminishing marginal returns

= NS 7
ou make that met the quality standards?

t t I s MARGINAL LINKS
:C‘"and,&E o !; ud‘ ! n !;.
w oF qlﬂbb”um )

SUPPLY

Determine =
SUPDly for the 104”:""“’19 if you'd sommn
th. Then, Ply these
- S3ther and iluseraeg
e a

'd, as a thy,
ee-Je,
st, 99ed s
¥ ey YOU Ry 00l. Y, ”
sellit. Thing o 10 Want ¢ 289 10 have 3 gegyye " 004 all
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d,
¥ou don't xg:(noed t

9 and
0 do gt tom - SOMething
y 0 make Seconc‘ Y0u need 'ake and —T" 2 ,m“‘";.xr van -
for free. 2 profit 3t the Dﬂ“" 5o able / IR “’"‘wq e el g e e e e © B — : Refresh on the |
° Y g ) ‘aw of
| 10 Matter hoy high Supply ang

the pri

how it lend
S itself
€ paid becomes o the principle thar ¢

Supply, Demand, & Equilibeium

OF SUPPLY

s the profiy

whtad, to be mag,

uw ©f people whq Supply anec)t h

K il Ngness to re
uld sy, "

offer at
this b«““p"y /not supply

A.IND}y;
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Would make 5 big difference.

tim,
PRICE: 3 I'd woulg sup, @ With 3 crew of 20 workers:

this because Ply /ot Supply
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What's
Number of rough)

Number of
Number of

drivers in 5 car.

m
iNUtes to take 5 shower-

Cooks j
0XS in @ smal| kitchen

f
Jgsaw Pulzl:eop @ working on the same

© Let's Cultivate Greatness




M | Activities that
immediately apply
concepts to real-world

Scenarios throughout
to help apply learning Cover this essential ec ; e
cuj’;;;ggusmw""sdip ! pribrislioe quick’y 2 onomic decisions
= .| effectively while

manicures and spa pedicures. Butag
: ion caused by a weeks-long
ns it
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of the concept ¢
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ST havi |
| Ing Tun:
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so increase. When the prcg corer @ s i A
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 stall
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Supply, Demand, & Equilibriu y r.dnt k?urger and m“kShake
‘ prides itself on using n =

- ourc i

ed beef. Over the years pfr'ozenl

, prices

for, it will $%0p selling it
stume jewelry for @
ft show.
/‘\ SUPPLY T T Y
== ELASTICI
e T >eef has cre
> tu
: e Ptup, and now it’s
make a decision” reached
sion” price

0
9
8
7
6
5
4
3
2
1

amazing haul of vintage co
le, but she knows ®

sale. It's not really her sty
for her next cra

You mow
$15. Another - 910OFs lawn £
for ¢ er just off ol rtist found an
or their similarly s,,eﬁ’j'j’ ;"u s20 n:)g(e::e\lvz;mg at an estate
d rd. What i .
o you do? “ she can make some cool things with them

; ‘!lf‘ST’ICOﬁ‘INEMS’ﬂC?
oul i
d the business do to still make "

is this?
tor 'eSSen Omath:

Your job
! s short
but yoo rauth o1t SoMeone today, Which change in supply factor
in i el don't wank 20 come
come in i y:jre:mmd get you to
ormal
$12.50/hour 00 o increase or decrease the supply of funky jewelry with
eurye shift to the left or right?

U ELASTIC

" events, 3 |, o-d =
m S @ local bog ay shippi
ymore and fina|ly closes ,-t:s;me can‘t az;F;pz:tng a
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ich change in supply fact
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of services,
-oming luxury watchmaker just got its
ak yet—being a central prop ina hot
w. It can barely keep watches in stock.

chmaker do to take adv
|d it do movi
this happens aga

Yo
’”":yovc.’:;'u Etsy shop selling
Sales are srn. o8 for $4/eact
e stron ‘each
" 9. How m
aise your price to 'e;r _:cb do yo .
the marker| I G L T brigh
several local salons have now .
even offering “streaking
he wat

$25 for every A
e V/ha[o’;;Qy::;\::;fﬁpon Which change in supply factor is this?

o increase or decrease the supply of hair streak dying h
e supply curve shift to the left or right?

Label the original supply curve §1 and the new supply - i

curve S2 on the graph. Draw an arrow showing the 7 ! r
il current situation? What shou
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future?
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Would this scenari
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ACTIVITIES 7, /. ./.

Challenge students

Uncover the “underbelly”
of retail liquidation

& Equilibrium

NG STRA

Read over the description of how retailers deal with

complete the table i

or when/why they use certain strategies, thinki

Per____Date

y DEFINITION
Equilibrium: when T
| and demand meet ;:ﬁicytly
| ata price point, making no

nHE ) Using 2 variety of m3

N[ wmp Because large retai
10 they can use the massi

Deep and increasing
quickly in-store

discount - 50%, 70%
90% off — until gone

Donating to area
non-profits like food
banks, shelters, and

thrift stores

Selling mass
quantities of
inventory to
established off-retail
stores or operating
own outlet stores

Selling mass
gtiviec ot UNSO!

SHORTAGES & SURPLU

In a market, buyers and sellers have the exact opposite GO
«t. Thankfully, prices can be adjusted quickly

brium point, where supply matches demand.

price possible, and sellers want the highe:
to find the “sweet spot,” ali
And in the last few decad

non-equilibrium situationg Cut out and
o of
(concert tickets, trendy g W retail
prices and adjusting the|

resellers buy ata disco
Unloadin,
g items wi
S:O routine refresh;f!a"
ock, but the iteme” of

the
mselves aren‘t Perishable

WORKS WELL FOR

Kcepvng inventory cos:
cuswmr[mmrnam when AN
o mezamns are comm,

items are oxpensv:\:/:'

Re!a(rvcly
Quickly unloagi,
r‘g;)Sucts, and ther:fmg
c'.mn:;harines avai)ab‘lz
a posit 3
'mage and gexjt\:engpf“c
benefits 2

Unlo,
"m:dmg ftems that are ¢
sl sensitive or othe, .
ost-effoctive to ":'50
off-site -

Q'Ue in the

| shortage or surplus

als; buyers want the lowest

anificantly in handling

Food with some [;
grocery Stores, re.

or fa
ms/food Processors

Uns
e’l’l‘able tems like rety,
N small quantities "

Major r
etailers sef)j
ell
Pmorhlmckloads ‘o’?r?opa”ets
ishable consumer it:ms

H
Haﬁﬁ:ay 900ds (Easter,
@en, or Christma:
items) -
Hv‘ghyy

(prod, Perishable items

u
ce. meat, dairy)

High,
'gher-end electronics [ik
computers *

e € appropri,
eal with surpl'::sl?rt:/es:tc’t =
o

WORKS WELL FOR

ry

to think like

suppliers and
demanders!

Find real-world
examples of sales
tactics businesses use

Why it works so well:

What it What it works
wouldn’s well for:
In't work well for: r:

Read over these common pricing and sale strategies businesses, considering why they work so
well, and what kinds of good and services they work well for and what kinds they don't.

Why it works s well: Why it works s0 well:

g

What it works well for:

What it wouldn't work well for:

Offering one free or ata discount if one IS bought

Why it works 0 well:

s

What it works well for:

What it wouldn’t work well for:

Selling one item pelow cost to get people in the
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door to buy other things

AMIC PRICING

Why it works 0 well:

What it works well for:

What it wouldn’t work well for:

Offering a discount to buy before the item’s general

release Changing prices in real-time to meet demands

PRICE ANCHORING —

e — opnaRAM




Scrapbook scavenger

Analyze real-life
-life exampl
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concepts ralatad to
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Real-World Supply & De

SUPPLY, DE
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Built This podcast episod
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What initial problem
t
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What
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wonderin
h

avo aboy What market
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What ini

the beginning’

n and leam all about 2

lude by decidin

DEMAND
did the founder(s) see

o address?

see it

esearch did they do
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MAND, & START-UPS

\ves in a How |
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defined their success

pany from the fou
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poth the

nking about
 hard work

g how mud!

and luck
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How did they cred
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and want
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name? What does it me
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and want 10 3
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cide to focus on in

o7 Why those?
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REVIEW ACTIVITY: ovs

3 activity sheets . .
to pick from Review essentia

ORK | conte nj: QUICk').I
effectively while
samignd b 98 L h avin g un !

Demand, & Equilibrium

MAKEITW

TA For each scenario, Wr te are

™ ord, showing an
plus the random challenge W

t t properly use
alistic descnpt o e

£ L ) an
understanding of each item
eaulations

change in quantity deman

law of suP} Supply, Demand, & Equilibrium fome

DECIPHERTHECODE

For @ach concept at left, find the best-matching clue at right and draw a line connecting the two
arrow tips. Some lines cross the path of a letter if correctly matched. A few letters are included as decoys that
don’t cross a line. Use the crossed letters to unscramble the answer to the puzzle at the end

Nobody's buying
something bat

EQUILIBRIUM

v

RCONE ° The magic spot v | TRUE, FALSE, EXPLAIN
EFFECT surpld A - e e
2 Name = : Poanut butter and jelly | x
bital : wuegoon | P
than 3

librium

1 -

Deman<, & Equt

borate with the correspondingd
0

Then, eia
"< true or false.
e if Wsrue

circh
Read each statement and
: ) ace
arter in the blank spac

gentence St

FALSE!
This is because®

TRUE!

For examp'e

FALSE!
Adwcas s x This is becaus®

i upphcd of
quar\t\ty S " .
manded is .
m?:sement along 2 J For example,

curve line.
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our thing; you

Card deck comes with
eight game ideas
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ablw mMuch producers are
€ 1o sell somethin
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SUPPLY, DEMAND, & EQUILIBRIUM

| LAW OF
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More of an item e

lower price, less is deman
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FREQUENTLY ASK

Will this work for middle school?

These activities are designed for and written for a high school on-level Economics course. If your students are advanced or
you are willing to make edits, it may work. Several types of supports are embedded throughout each activity to help mixed
abilities.

Look closely at the previews or purchase one of the resources to sample. If you end up getting a larger bundle that it's included
in, you can request a refund from TPT for that resource.

Is this editable?

Yes! Each activity comes with a digital Google file version with editable textboxes for the exclusive purpose of you to customize
it to meet your students' needs.

Will this work for my <insert unique setting here> classroom?
The preview and product description are extremely detailed—be sure to take a close look. Also, know that all student
materials come with an editable, digital version. If you still have questions, feel free to leave a Q&A!

What standards does this address?
While exact standards language varies by state, here are common standards that are covered in this resource:

Explain the laws of supply & demand

Explain how price and non-price determinants influence supply & demand
Explain the factors that determine a product’s supply & demand elasticity
Explain different pricing strategies and their effects
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